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Islamic Republic of Afghanistan

Ministry of Education

Female Youth Employment Initiative (FYEI)

TOR:  Social Marketing Officer
	Post Title:

	Social Marketing Officer

	Unit:

	Program


	Type of Job:

	Full Time


	Duration:

	12 Months (Extendable)

	Duty Station

	Mazar-e-Sharif, Balkh Province, Travel to Kabul


	Nationality

            Afghan

Gender:

           Male / Female

Project Background

The Female Youth Employment Initiative (FYEI) is a joint initiative between the World Bank and the Ministry of Education, Government of Afghanistan.  A pilot project, the FYEI aims to address lacunae in the human capital attainments and paid employment opportunities for young women. The project consists two phases: phase 1 includes providing training to women and equipping them with skills that were deemed necessary for employment in the private and public sectors. And phase 2 includes placement of trainees in public and private enterprises for internship and employment.  FYEI is  one of several projects in low-income, conflict-affected countries that are part of the Adolescent Girls Initiative (AGI), launched by the World Bank in partnership with Nike Foundation.  The pilot will be implemented in Balkh Province.


	Main Responsibility of the Social Marketing Officer
The main responsibility of the Social Marketing officer is to develop a wide range of relations with organizations from the  public, private and, and NGO sectors to obtain their support and cooperation during project implementation for the aim of provision of internship and placement opportunities for the project trainees. He/she will also have to ensure the 70% of the whole project graduates get internship and placement opportunities by the end of their classroom training.
Specific Responsibilities of the Social Marketing Officer

More specifically, the work involves the following responsibilities:

1. Develop and implement a clear strategy for establishing   sustainable relationships between the project andh all private, public and NGO sectors’ organizations in the project targeted areas

2. Work closely with the Social Marketing personnel of the   the implementing partner, ensure that their action plan for social marketing is implemented, and provide updates to the project director on daily basis

3. Work closely with the Social Marketing personnel of the implementing agency to implement the private sector working group strategy and to establish  Private Sector Working Groups (PSWG) within all project targeted areas.

4. Prepare and submit regular internship and placement reports to the project director

5. Establish Employment Advisory Committees (EAC) in order to ensure all relevant sectors are informed regarding the project implementation status, up-coming plans, and the required support

6. Facilitate and organize monthly meeting of the PSWGs and EAC
7. Prepare, distribute and share the meeting minutes of all PSWG and EAC meetings among all participants
8. Supervise the Job Search Centers in all targeted areas

9. Provide the required assistance to project trainees while attending interview and written tests

10. Servce as a liaison between the project trainees and employers

11. Follow-up all the decisions made during the PSWG and EAC monthly meetings with the relevant bodies
12. Supervise all the social marketing and placement activities of the implementing partner
13. Facilitate and ensure the 70% placement of the overall project graduated trainees
14. Perform other activities as necessary and assigned by the project director

Education/Experience/Language/Skills

1. To have B.A degree in one of the following subjects: Journalism, Public Relations, Communications or Social Sciences from recognized University

2. To have at least 1-2 years of relevant professional experience in a related field

3. Experience in dealing with different public and private institutions, local authorities, civil society, international and national cooperation agencies and the media

4. To have required experience with working private, public and government sectors

5. Excellent interpersonal Skills and ability to work under stress to meet the objectives of the assignment
6. Ability to establish good relations with all potential employment sectors

7. To have hands on experience in computer programs (Word, Excel, Power Point, Photoshop ), other multimedia software, internet and e-mail skills

8. Excellent communication skills in English, Pashto and Dari languages

9. Excellent writing, reading and speaking skills of English, Dari and Pashto languages

10. Strong typing skills in English and local languages

11. Ability to work collaboratively with colleagues to achieve the organizational goals

12. Ability to translate various documents in local languages

13. Ability to work in multi-cultural environment





